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Abstract
What one Social Media activity should business owners do every weekday? Perhaps, the one
theme repeated most often among professionals I have talked with is that “There is no ONE
thing.” In affect, the answer to my question is “the premise of the question is essentially
flawed.” This is no doubt true.

The Question
What is the one social media activity a business owner must do each day of the week? This
question was presented to a select group of professionals on a major social networking site
and it generated a wonderfully rich set of answers. I will summarize some of the comments,
guidance, suggestions, and tips that came from the collective wisdom of over 20
professionals. Unfortunately, an article is too short to provide you with all the great advice
offered, but I will provide you a good sample of the thoughts these professionals generously
offered.
Perhaps, the one theme repeated most among professionals I have talked with is that “There
is no ONE thing.” In affect, the answer to my question is “the premise of the question was
essentially flawed.” This is no doubt true and in retrospect, I admit that trying to boil down a
business owner’s activities related to social media to one thing is a bit like asking the skipper
of a sailboat during a race to tell you the one thing the crew must do to win. Impossible, you
must do many things and do them well.
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The Answers
With this in mind, here are eight of the suggestions people provided:
1. It depends on your goals and objectives for the business. Decide what you want
to accomplish through social media and then find the best strategy for using
social media to support your business goals.
Several of the people who participated echoed this comment. While it is a higher-level
suggestion than the question asked it certainly is good sound advice not only about social
media, but other business activities as well.
2. Once you start a conversation, keep it going do not let conversations run out of
steam. This can be as simple as checking email or as complex as responding to
multiple posts and forums. Once you have started a conversation, be there to
keep it going.
It may seem obvious, but too few companies consistently use social media to listen to
customers and prospects. They start something, but don’t follow through and when they
don’t see immediate results they abandon the approach.
Here are a few of the various social media resources recommended:
3. LinkedIn is your best bet! Linkedin.com is the single most important social
network for business.
4. Twitter was recommended by a number of people as a good way to develop
interest, target people, and keep your finger on the pulse of the market.
5. Forget all the other stuff.
a. Blogging is best way to establish yourself as an expert by offering content
that provides insight.
b. If you have to choose one – blog. You should write a blog entry or have
other people in the company do it, at least twice or more per week.
c. Yes, write a blog. However, you cannot fully engage in social media by
using only one approach.
6. First, listen. Read blogs, twitter messages, and go to LinkedIn groups related to
your business. Only than should you get involved in contributing.
Obviously, there is NOT one thing!
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7. Business owners should post content (preferably original) to their site each day –
search engines pick it up and it will create activity on their site. For example,
travel agents could post the latest travel restrictions.
8. The most important activity, and the first analysis you should do, is to find out
what social media channels your customers use. Once you know the answer to
this question, you can efficiently communicate with your prospects and
customers on the social media networks they use.

Summary
Clearly, there are a number of strong opinions on the topic of best practices for using social
media. This is a rapidly evolving area of marketing and it has strong implications for market
research. There is little doubt that social media platforms will play an increasingly important
role in the overall mix of marketing activities. The small and midsize business community as
well as the market research community would be well advised to learn how social media
marketing works and be prepared for the web 2.0 and web 3.0 phenomena.

********** For More information ******
Website http://atheath.co
Blog

http://researchplaybook.com

You will find other articles and post of interest on these sites related to a variety
of social media marketing and market research topics.
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Learn More
To learn more about this topic and information on a number of marketing and research topics go
to www.AtHeath.com and explore the resources and service available or to move forward with a
specific project please contact AtHeath.
Call Carey Azzara at 508.400.6837
Or send an email to:

carey.azzara@AtHeath.com

About AtHeath.com
The mission of AtHeath.com is to facilitate the advancement of our client’s business opportunities
through formal business assessments, internet marketing, and marketing research. Our community
of content providers and consultants are dedicated to providing you with up-to-date information
and high quality content that you can rely on.
Companies turn to the AtHeath for What-to-do and How-to-do-it internet and social media
marketing using online assets and complimenting their efforts with high impact marketing research
approaches. In addition, when needed we have economical Done-for-you sourcing services.
Our approach: Help you build a strong presence using best practices to attract a targeted audience
and advance your business opportunities.
Companies that contract for internet marketing and research service use our experience and skills
to ensure the highest standards and they derive the highest value from the resources they allocated
to the projects and studies under their oversight. To view the content, tools, and services we offer
please visit our Website www.AtHeath.com. When there please signup for our email list to receive
additional content and market updates.
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This document was written based on information believed to be reliable. AtHeath, LLC makes no guarantees
or representations regarding data, subject matter, quality, or timeliness of the content, and shall have no liability
for the accuracy of same. The content of this document is subject to change. AtHeath, LLC accepts no
responsibility to inform the reader of changes in the content, and may change its view of the products, services,
and companies described herein.
AtHeath, LLC accepts no responsibility for decisions made on the basis of information contained herein, nor
from the reader’s attempts to duplicate results, including, but not limited to, performance. The contents of this
document, or any interpretation of same, cannot be used to predict future values or performance levels. This
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